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• A more complex investment environment continues to challenge traditional portfolio approaches

• Investors are looking for greater flexibility, targeted risk management and additional sources of return

• Structured Products are increasingly part of the conversation around how to address these needs

• Their visibility, understanding and perception have continued to improve

Welcome to ISPF 2026
Navigating a changing investment landscape
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The industry enters ISPF 2026 from a position of growing 
relevance and confidence
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Overall turnover development of Structured Products in 2022 – Q2 2026
Turnover in respective time frame in CHF bn
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Source: Data collected monthly from SSPA member institutes.
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SSPA priorities for a stronger industry
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• Bring together a steadily growing member base of issuers, investors, distributors, and experts
from across the value chain

• Advance transparency and comparability through initiatives such as the SSPA Benchmark Index

• Broaden access to Structured Products through targeted education and next-generation 
initiatives

• Explore how technology is reshaping product design, distribution, and investor engagement

• Strengthen the industry ecosystem through closer collaboration across members and 
stakeholders

• Promote high standards, trust, and constructive dialogue to support sustainable market
development

A changing industry, a broader role for the SSPA
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• 56 members across the entire value chain

• 89% of members active in Expert Groups (excluding 
Partners/Brokers)

• 36 Expert Group meetings in 2025

• 8 events in 2025 across all language regions

• 2026 marks the 20th anniversary of the SSPA

• Successful 2nd edition of Traders Cup

• Upcoming 3rd edition of the TecEvent

SSPA in numbers
Highlights from the Association

sspa.ch07.09.2026
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Mid-term objectives 2027 
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Further strengthening the 
positioning of Structured 
Products as an innovative 

investment solution

1

Establishment of the SSPA 
Benchmark Index to explain 

performance

2

Development of a targeted 
education initiative for 
selected target groups

3

Finalization of the 
guidelines and monitoring 

of ESG developments

4

Further development of the 
SSPA as a platform for our 

members

5
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Building awareness around the SSPA Benchmark Index
From launch to market activation
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• Monthly market commentary supported by payoff

• Integration into SSPA comms, incl. quarterly SSPI 
Report 

• Integration on member websites to broaden reach
and enhance accessibility

• Ongoing use across channels and content formats

• Focus has shifted from creating the benchmark to 
building awareness, usage and recognition
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• Establishing SSPA as an independent education provider for Structured 
Products 

• Targeted programmes for Relationship Managers and, at a later stage, 
Retail Clients

• Development of SAQ-recognised Basic and Advanced training with
consistent quality standards

• Launch classroom-based courses across Switzerland in 2027, followed
by digital self-study formats

Reaching new investor groups
Targeted Education
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The goal is to make Structured Products more understandable, accessible 
and relevant to a broader audience



Thank you
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